202149 H SRR September, 2021
B 50 MICE Prospects Vol. 2 No. 2

https://dpi.org/10.52288/mice.27069273.2021.09.18

BEHF R TAHLC B NN B BALRASE
Research on “Stay-at-home-economy” Development and Customer
Satisfaction of Fresh Food E-commerce industry under the Epidemic
Situation of COVID-19

g P U F79%°2 Hosg 2 AR
Yu-Chung Chang Qiao-Wen Peng Han-Bin Lin Chen-Lu Shen

®e
ATEAREF R TOABEY TR RN RE CFARGERATHELREFFAY
AR e BAS A AT 2 AR X A\%‘rfrﬂ%% A AR TR SIS~ il i 2
B S A RBFFEREeLBAUIZ AT R FARE PRS- T S i
RARRGRARPFIIERPARLHLAE A LA I 2RFA LGS T S5 D
BARRP R LALR LGP ENVE e R &R S MFRFSY 2L 5
4 ﬁipb -ﬁﬁ I %Y L FE S A4 [+ 4B oAz R At 3 A \]‘1'—';25_‘,]:}_ R s
AERACFEATEI P ARBEOAEL >R F A R A Rk a2t vt
]v+ R LA R A R o R A R E %) V»ﬁazﬁf@ A a4
fed i R DFA LG R R R R

XEd . 2 %3 \iﬁi-\’“'ﬁﬁ N &v]v’é,;}—z‘;'ﬁ ‘ifé’ft':‘a N ?A/fdai“%

Abstract

In this paper, we study the “stay-at-home-economy” development, marketing strategies
and customer satisfaction of fresh food e-commerce industry under the epidemic situation
of COVID-19. We take personality traits and lifestyles as control variables to conduct
correlation analysis and causality verification. Through the structural equation model, it is
found that personality traits have a direct impact on lifestyle, marketing strategies, logistics
services and platform environment. But personality traits do not directly affect customer
satisfaction, it indirectly affects customer satisfaction through marketing strategies and
platform environment. Through the questionnaire data, it is found that after the outbreak of
the epidemic, the “stay-at-home-economy” of fresh e-commerce is more developed than
before. For customers with five personality traits of openness, preciseness, extroversion,
friendliness and emotional stability, they should accept different marketing strategies. For
the personality traits of openness, extroversion, friendliness and emotional stability, the
marketing strategy should emphasize on low price. For the personality traits of preciseness,
the marketing strategy should emphasize on good product quality.
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