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Among the Relationships of Customer Value, Use Intention and Loyalty
— A Case Study of Gogoro on Taiwan Electric Scooter Industry
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Abstract
This study uses literature to understand the development of electric motor vehicles in
Taiwan, and then analyzes case of Gogoro with marketing combination 4P to explore the
relationship between customer value, use intention and loyalty. In this study, a survey of
200 valid questionnaires from consumers who had used electric motor vehicles was
collected and analyzed using SPSS 18.0 statistical software. Results showed that customer
value had a significant relationship between use intention and loyalty.
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