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Value Innovation of Apology Business
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Abstract

Apologizing is a virtue but is not an easy, providing that you did it for admission than
for apology. Oriental education attaches great importance to “apologize to the other side”
and often ignores the importance of knowing wrong. That is to say, behind the apology it is
necessary to admit one’s own fault first. Apologizing to others will not necessarily receive
forgiveness, but without apology will definitely obtain refuse. Apology is not easy because
real apology is much more than “sorry” and “very sorry”. It contains self-conscious,
empathy, and no return that demonstrates the real responsible and powerful behavior. This
study first interprets the intrinsic meaning of apology, then introduces the international
examples of using apology as a business model or service to generate innovative business
value. Finally, we suggest feasible strategies for future value innovation of apology business
by uniting the customer’s sense of community, enhancing the customer’s sense of
psychological belonging, improving customer participation, and developing volunteer
system and time bank.
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[ Customer happiness. In a (post)box.
® Say thanks, apologize or congratulate — you choose,
we do the rest.

Sorry as a
Service

Customer happiness. In a (post)box.

https://sorryasaservice.com/about/
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ITS TIMETO GIFT

I'M SORRY!

‘ VIEW COLLECTION
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delivery Australia-wide.
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