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Abstract

With the explosive growth of mobile Internet information, traditional microblog
marketing has been unable to grasp the minds of consumers. Therefore, the effective
evaluation of microblog marketing effect needs to be put on the agenda. This article analyzes
various indicators of evaluation microblog marketing effect and the main marketing
methods of enterprise microblog. Based on the AISAS model, the enterprise microblog
marketing effects for the evaluation index system are proposed along with DEA method to
build a quantitative model for evaluating the event marketing effect of enterprise microblog.
The official microblog of Coca-Cola Company, a fortune 500 enterprise, is taken as an
example for empirical study. And the article concludes some feature of microblog event
marketing as well as some specific recommendations by comparing the efficient and
inefficient activities. Finally, some characteristics of microblog marketing are summarized
and relevant suggestions are proposed for enterprises.
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