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Research on the Content Marketing Strategy of Perfect Diary in
National Fashion
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Abstract

In recent years, the “national fashion” prevails. Generation Z consumers, as the new
era of consumer force, focus more and more on the domestic brand. Perfect Diary as a
“national fashion” beauty brand, can understand consumer demand, rely on first-class
content marketing flow to cash out, and leap into an unexpected winner. In order to better
understand the content marketing of Perfect Diary, this research combined relevant
theoretical literatures and investigated the target group of Perfect Diary through
questionnaire. Descriptive statistical analysis methods are used to find out the setting in
content marketing in order to better meet the needs of contemporary consumers, make up
for their own shortcomings, and seek a better breakthrough at the same time.
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