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Abstract

MICE network marketing is an important part of the overall strategy of exhibition
enterprises. These activities aim to achieve the overall business objectives of the enterprise
basing on Internet information technology and creating an online business environment.
Internet word-of-mouth marketing means a new marketing model combining word-of-
mouth marketing and network marketing in the process of establishing business brand. This
article first reviews the relevant literature, introduces researches related to Internet word-of-
mouth and brand image, and construct a research model of Internet word-of-mouth, brand
image, and purchase intention in MICE marketing environment. Surveys were conducted
through questionnaires and the descriptive statistical analysis, reliability and validity
analysis, correlation analysis, regression analysis, and analysis of variance were performed
by SPSS 24.0. The conclusion was drawn: First, Internet word-of-mouth has a significant
positive effect on purchase intention; Secondly, brand image does not significantly affect
purchase intention; Thirdly, different ages have different purchase intentions. Suggestions
and future research were put forward according to the conclusions.
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