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Abstract

Social network has provided a good stage for the public to present themselves and
satisfied people’s sense of belonging as well as desire for attention. Although it shortens the
distance between people, the information flooding makes the user’s life depend on the
network excessively that results in a psychological fear of missing out. The purpose of this
study is to investigate the relationships among motivations (i.e., need for popular, need for
belong and self-presentation) and fear of missing out (FoMO) as well as social media
engagement variables. The structural equation model (SEM) is used to test the proposed
model and the results show that: (1)need for popular, need for belong and self-presentation
are positively related to Facebook social media engagement; (2)perceived usefulness and
self-presentation are positively related to social media engagement; (3)social media
engagement is positively related to users satisfaction. Relevant academic and managerial
implications as well as directions of future study are proposed based on the research findings.

Keywords: Fear of Missing Out, Social Engagement, Perceived Usefulness, Self-
presentation, Satisfaction
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FoMO 0.869 10
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ea w4 0.556 mE A 10 0.597
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RFI 43 0.9 0.802
PNFI 43 0.5 0.768"
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