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Abstract

Market size of exhibition industry in China has fasten by the industrial restructuring
and the industry’s own entrepreneurial-driven pace, from high-speed growth into a high-
quality development track. The international exhibition industry in general also presents a
good situation of sustainable development against the background of comprehensive
recovery of current world economy and trade. Scientific and technological progress,
economic and social changes, and the development of human conditions have brought about
profound changes in the world exhibition industry. This paper summarizes the innovation
and development of China’s exhibition industry from the changing trend of the world
exhibition industry and leads the high-quality development of China’s exhibition industry
with the innovation of exhibition theme, the innovation of exhibition form, the innovation
of curatorial concept, the innovation of information service, the innovation of business
model and external resource innovation.
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1 800 0 1,200 240 900
2 1,200 1,073 1,600 1,000 1,300
3 1,600 1,800 2,100 2,250 1,800
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6 1,800 1,338 1,900 850 375
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